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Celebrating your
game-changing work

From raising confidence, hopes and
dreams to saving species, landscapes and
even lives, National Lottery beneficiaries
have been game-changers across the UK.

No one knows the amazing impact you've
had better than you. It's time to celebrate
the big wins and the small.

Our toolkit has what you need to shout
about it — from social media templates to
header banners for customer emails.

Please note: all templates and end frames are
available with English and Welsh logo options.
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Illustrative campaign assets using the toolkit templates
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1:1 static templates

9:16 Story templates
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Email headers
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Using the templates

The Photoshop (PSD) files contain
templates for social media (1:1 and 9:16
ratios) and email headers. Simply replace any
template image with your hero image and
you're done. All branded components are in
locked layers, which should not be altered.
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9:16 template — can be used on Meta Stories
or Reels, or TikTok

Layers Channels Paths

Q Kind v m@TH s ®

Normal v Opacity: 100% v
Lock: FH < T @ Fill: 100% |~

® v TNL30 Meta Story 9:16 title

© > (30 I1t's a Game Changer a fx ~
© Effects
@ Color Overlay
® Outer Glow
© » [3J Logo and hashtag lockup o

Replacable imagery

Layers panelin Photoshop: the highlighted layerin
blue shows the editable layer. In Photoshop, double-
click the thumbnail, add your chosenimage/video
and you're donel!
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Finding your story

National Lottery funding has helped deliver countless game-changing moments, so picking the
right angle or project for this campaign will help your message stand out and engage audiences.

Ultimately, we want you to share how funding from The National Lottery changed things for you
or your audience. Triumphs come in all shapes and sizes —whether it's making a difference to a
generation of children and a national sport, a select group of people or a beloved green space.

All of them count.

We've pulled together five simple tips for finding the best story for your cause and this campaign.
Once you've found your story and written your social posts, don't forget to use our campaign
hashtag #NationalLottery30 and mention us in the post so we can celebrate with you —on X
we're @LottoGoodCauses and on Instagram we're @NationalLotteryGoodCauses.

Identify a significant or memorable impact

How has National Lottery funding enabled
your organisation to be a game-changer?
Perhaps you've transformed lives, saved

a community or created a ripple effect of
positive change.

Find an emotionally meaningful angle

Emotions connect with audiences more than
facts and figures (although numbers are great
for showing scale). Can you find a way to talk
about the impact that tugs on the heartstrings
or inspires your audience?
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Capture emotion visually, too

Wherever possible, look for imagery featuring
relatable, everyday heroes —whether
volunteers, service users or the community.
Candid/natural moments of connection and
emotion often deliver the highest impact —just
remember to make sure you have permission
from anyone appearing in the imagery/videos.

Keep The National Lottery impact clear

This campaign celebrates how we've helped
you make a game-changing impact. Make sure
to highlight our role in the success as well as
your hard work and dedication.

The unexpected angle

Outperformed all expectations or discovered
an unintended positive outcome that was the
icing on the cake? With so many good causes
being showcased in the campaign, a unique
angle or story will help you stand out.

UserName
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#NationalLottery30
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Suggested post copy for
aboveimage asset:

More girls are dreaming of becoming Lionesses, thanks
to National Lottery funding. Our grassroots investment is

growing the women's game to new heights and success

#NationalLottery30
Happy birthday, @nationallotterygoodcauses
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Tips for agame-
changing campaign

« Select the most engaging stories and
imagery to elevate both your cause and
the impact of National Lottery funding

« Toaid accessibility, select the template
(white or Heritage Blue) that will offer
the greatest colour contrast with your
selected imagery or video

« Add alt text to images to aid accessibility,
as per the example shown on the right

« Tagthe campaign with the
#NationalLottery30 hashtag

« Mention us in your post:
X: (@LottoGoodCauses
Instagram:
@NationalLotteryGoodCauses

« Avoid placing any of your own copy or
messaging on the images in your post

« Keep templates as they are —these
are designed to be ready to go, just
addimagery.

7. 30 YEARS

OF CHANGING LIVES

Alt text

Single kestrelin-flight
searching for prey. Text
ontheimage says:it's
agame changer, 30
years of changing lives,
#NationalLottery30
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Our fund helps women
play footie and get fit
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